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Who am I, what is my purpose and what is the meaning of life? These are the most fundamental questions we can ask ourselves. 

Identity is the most important thing we can discover in life, and from it flows our thoughts, actions, our habits and lifestyle. From Identity we find our purpose and pursue our destiny.

The problem is that we have sacrificed our identity and birth right for what we can have and what we can do, always searching for meaning and happiness. We look to society standards, celebrities, parents and people we admire as inspiration on how we want to be, what we want to do and have out of life, instead of discovering our unique individual identity. When you know who you are, life happens from you and for you, and not to you.

Identity, in the world we are living in today has become the things we identify ourselves with, and identifies us. The identity of things we have, personal identity by association of things outside ourselves. Does the type of car you drive really say a lot about who you are? Or does how you drive your car, look after your car, where you are going or who you are going with say more about who you are?  

For this generation what you have, how you look, how others see you, is more important than who you are, character or personality. Sacrificing values to feel valued by others. Giving up significance for the superficial.

An identity or a brand is associated with not just a product but also with people, a life style and the something we pursue and want to be associated with, because this brand, people, team, lifestyle or celebrity gives us a sense of belonging and identity. 

Advertising is identity on display and identity for sale, because marketing is creating a desire towards something and or the fulfilment of a desire that will give you identity and or happiness and we are surrounded by this advertising all day long. 

The world tells us who we are supposed to be, wants us to see things a certain way and behave in a certain way, buy certain things, follow certain people, work for and buy an identity, and image. Society has set the tone on what is acceptable, celebrated and what we should pursue.  

But we are individuals, and each one of us has a unique identity that we need to discover and start living out in our own way. Only by being true to ourselves and embracing our unique identity will we find purpose and happiness in life, and stop chasing after what the world is teaching us to do. 

Identity comes from within, not from without.  

It’s the definition of you, the stuff that makes you, you. It’s the why, where from, were to, the purpose, it’s your DNA, your fingerprint, your story.  

Science has proven that you are unique, not just in this lifetime but in all of time. Your fingerprint, your DNA. No one looks the same, sounds the same, or thinks the same, facial and voice recognition, handwriting and our signatures, everything about us, shows we are unique individuals. We have unique sense of humour, personality, character, features, a unique story and life.  

We have to embrace our uniqueness/ identity as individuals to be successful in our unity. We as people have the same basic needs like a place to stay, food, work, holidays, friends, love, peace and happiness, a better understanding of life, a legacy. But trying to be united in being the same isn’t going to work, embracing and celebrating our differences and uniqueness that’s moving in the right direction. We all want to be part of something bigger, have somewhere we belong, but we shouldn’t sacrifice our identity to fit in.  

Think of a business or a sports team. Everyone has the same goal yet different roles to play equally important to reach that goal. Everyone can’t be captain or play the same role or position. It’s the unique position of the individual within the greater business or team. You have to be the best in your position and not compete with someone else’s role. If you need to know what the goal is, how to achieve it, then you will ask the coach, the manager, or the owner, right?  

So if you want to know what your identity is, who am I, were did I come from, why am I here, what is my purpose and what’s going to happen to me? You need to go to the one who created you. To find your purpose, the life meant for you, you need to discover who you are first, your identity! 

More important than what you have or what you do, is who you are. Circumstances change, what you have and what you do changes, but who you are, how you do – whatever you do and why, from this flows everything.  

The two biggest days in our lives are the day we are born and the day that we discover why.  
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LABELS –THE WORLD VIEW  
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Who am I, what is my purpose and the meaning of life? The answer the world will give you, is that life is meaningless, we evolved from apes, that you do not have purpose, other than the pursuit of happiness, and that you can be whatever you want to be, that you can have your own truth and even decide on your gender. You have to fit in and not stand out.

Identity, the most important thing that you can discover and own in your life is always under attack and manipulation. What society wants you to be, your parents, your friends, your boss, all aspects wants you to be someone in a specific way that they want you to be. Maybe you want to be like someone, or do everything you can, not to be like a certain someone, or you form your identity on what you do and what you have, even change your identity to be loved and accepted by someone or to be a part of a group or organization. 

We want to become like our parents, or we want to become the opposite of them, we want to be better than our competitor, or we pursue a lifestyle that resembles that of a certain celebrity. 

Ask yourself a couple of question. If you woke up tomorrow morning, the last and only person in the world, you own everything in the world, you can do anything you want. Who are you, what really matters most, what do you need, what are you living for now?

From your identity flows your reason for doing things, or not doing things, what you stand for, what you live for, your values and how you view and influence the world and the people you interact with. 

The world is always trying to sell us a version of identity that we all must be, because only this will be acceptable and make you acceptable, loved and valued. Trying to make everyone conform to be the same, do the same, think the same and talk the same. Chase the same rich and famous lifestyle. It’s making money from selling you an image, an identity, an idea of what we should be. 

Since you were a child, you learned to walk, talk, and eat, you’ve learned habits and beliefs according to observations and what you were taught. You experience the world in a certain way, you are exposed to certain things, and this gets you forming an identity of who you become and what you live for.  

As a child you form a lot of identity and values according to your upbringing, your parents and as a teenager your values, habits and interests develop. In schools and universities you are taught what to think and not how to think for yourself. Your ability to remember the information is tested instead of your ability to become free thinkers and questioning things. You decide what you want to do, and not who you want to be. Your job is what you do, not who you are. The things you own, own you. 

So by the time you are an adult, you have become a product of what your parents, educational institutions, friends and circumstances made you to be (or the absence of these things)  

The main ways that you are influenced are of course through television and social media, by who would be the celebrities, sports stars, musicians, the people you want to be like, or have what they have, do what they do, be less like you and more like them, become a superhero or a famous rock star, all for your own glory.  

People are creatures of habit with a longing for acceptance, purpose, happiness and belonging and they use this against you through quite clever marketing methods. Our behaviour is usually triggered by necessities, comfort, habit or desires and the decision process made according to trust, trending, cost, brand and quality that is influenced by emotions like fear, happiness, etc. And how do you simplify all the qualities of your service and product? With a brand, a label, an influential person, and creating that emotion, and this becomes the thing you advertise, so people buy a brand because of what the brand stands for. If you had to think of your favourite or most trusted brands, you would be flooded by labels, or if you had to think of a certain product, chances are you are associating the product with a specific brand, even an image and a specific person.  

We allow our emotions, our circumstances, opinions and desire of lifestyle determine our choices and ultimately our lives, instead of finding our Identity and living from there. People who lack their own identity has also started to take the identity or brand of products to identify them, by a brand of something else, a specific look and status, a trending product to give them seasonal identity and keeps them buying more, spending more, never developing their own identity but rather pursuing other identity brands to be associated with or they adapt their identity to be accepted by another person or as a means to keep a relationship. 

In the times we are living this marketing has gone into over drive, it’s not just to sell an image, a brand to you, or just to get your money, now they are using the same tactics to tell you what you should think, believe and do! 

And it’s so simple, you sell fear or you sell happiness, you aren’t selling a fact, a product, but an emotion that someone can relate to, why because people actually buy into ideas and products based on emotion, being it desperation, excitement, fear or happiness. 

In the 1950s they sold everyone on the idea of the American dream with the white picket fences and the happy family. So in fact, security, property, commitment. By pushing the agenda of freedom and entertainment, anything that
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