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To the joys of life:   Ocean, sun, sand, mountains, laughter, coffee aroma, rain and earth smell.
To our favorite consumers and business, and marketing students.
To our students of literature and fiction
To our kids, friends, and family members
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––––––––

Nike Inc. promotes safety and security among shoppers caught in a frenzy over the sale of its sneakers.   Once upon a time, I was also stung by the collector’s bee that’s in each one of us.  Here are two of my favorite pairs of Nike Air Jordan Sneakers.  I always feel comfortable wearing them.  

These and other pictures of The Jordan Brand or Nike Brand sneakers or any other shoes are not a display of these items for sale.  They are only part of the fictionalized marketing campaign and story of this eBook.  As a result, if you purchase this eBook, you will not obtain a pair of shoes with its download or print format.  

––––––––
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	Retail managers to be held hostage with their goods,

	Students to skip school so they could be first in line,

	Furious, rowdy sneaker collectors ready to shove, throw punches, outbid each other,
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	Transforming the desires for a product into a frenzied sale

	Brawls, slaps, take-downs, pepper spray sessions, stampedes, and riots are the immediate results of effective and efficient word of mouth, social media, and buzz marketing campaigns
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Chapter 1

Taking New Flight With 

Nike Air Jordan XI Concord
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Two days before Christmas or even much earlier these days, the buying power of most American shoppers gets revived.  The shopping season has just begun.  And for those who are the members of Amazon Prime, the shopping season may have begun way earlier, sometime in June or July depending on the company’s schedule.  In fact, most American shoppers usually start amassing presents for the next holiday season right after Christmas and the new year.  In general, shoppers are going from stores to stores looking for the ‘It’ product.  For sure, the latter has not been presented to the anxiously waiting mass of consumers.  The malls and retail store managers were still waiting for a miracle product to appear.  They were waiting for the product that would cause their clients to literally break down their front door.  They would like to see the crowd that waits nights and days, in good and bad weather, in front of the Apple stores.  They may not want to see the brawls that take place at all the Wal-Mart stores.  

Thanks to the analysis of their clients’ buying history, they now know that American shoppers want to go retro, but not on any items.  Thanks to great analytics and algorithm, they also know that the young shoppers could take the lead.  They also know that they will never have enough of this hit product to sell to each one of their consumers.  For weeks, the leaders of this top brand, (Michael Jordan, Jordan, Nike Jordan) and the retail industry have been working on the best ways to release their new products.  The fans of the famed Chicago Bulls have been waiting too.  They wanted to see the same miracles that Michael Jordan performed to their delight when the team won consecutive championships.  The release of the magic product – for which shoppers are willing to suffer, cause injury, shoot to kill, get sent to jail or fight, receive a few doses of pepper spray discharge – could not come at such a better time.  After all, they have been trying to go back down the memory lane.  More importantly, these avid fans want a good reason to get out and camp in front of the malls and retail stores to purchase a few pairs of the top sneakers of their favorite players.  The best of the 7 final games leading to the NBA championship or crowning of a winning team is also about the battle of the sneaker brands worn by top players.  The brands sponsoring the specific players also go to the final games.  The winning team is also the winning brand.  In general, fans know what they want to their loved ones.  They want to give a great holiday present to their sons and daughters, significant other, family members, husbands, boyfriends or partners.  

Among all those varied groups of shoppers who come from all social or economic strata, we find the collectors who have appreciated these sneakers from the beginning.  Nike started producting these shoes in the 1980s, especially in 1985.  Many of these basketball fans converted themselves into collectors ready to spend thousands of dollars to purchase all the releases of the air Jordan sneakers.  Way before the rest of the population found out what they were up to, these avid collectors saw a great business idea.  As a result, they have become basketball fans – Air Jordan sneaker collectors – entertainers.  This explains why a music star such as Kanye West getting deaply involved in sneakers.  He sides with Adidas to release Yeezy Boost 350.  Over the years, many of the fans get involved into this sneaker collection for bragging rights.  And they can talk about Bulls’ championship seasons with the same accuracy as they can regale you with the history of the shoes.  For this specific group, Nike could expect to make a great business.  Now it’s worth saying that Nike’s competitors are not sleeping.  They also want to take a portion of the sweet pie.  Adidas sets its goal in the future.  It signs long-term contracts with major players and superstars in various sports.  All the collectors could have bought the limited edition of sneakers released by Nike Inc.  

Believe it or not, Nike Inc. counts on those collectors, superstars, top athletes of various sports disciplines as influencers and evangelists of the brand.  Many sneaker fans are known to keep their shoes in their original boxes.  They only take them out to wear on special occasions.  They do not wear them on rainy days.  Go to the house of any sneaker collectors.  You will see that they dedicated a specially locked room to their collection.  From the ‘sapeurs’ of Brazzaville and Congo to the urban lifestyle of America, you will encounter people who prefer to spend on their shoes, sneakers, than on their own needs.  They have long chased their other family members’ belongings out of their collection room.  They did not get their way without a huge fight until the family members and they reached a working agreement.  Such was the case of one of my best friends.  He had to build his wife her own shoe room too.  

To the right sneaker collectors, these shoes are as valued and worthy as gold.  In many U.S. cities, Nike Jordan shoe owners have reportedly been mugged, shot at and even killed by thieves who want to make a quick cash.  According to them, these sneakers are as precious as gold.  For emotional reasons as well as good manufacturing, the Air Jordan brand has been a huge hit with bot sneaker collectors as well as non-collectors.  For sure, for a long time, there have not been too many products that were able to rival or compete with this product.  Nike Inc. must now continue to develop and improve if it wants to stay ahead.  Adidas and other brands are coming up very strong.  They want their piece of the pie.  For many years, nostalgia and resale value of these shoes have caused many people to do anything they can to buy a few pairs.  

Nike will no longer have to spend huge amount of money on advertising to recruit the true and diligent buyers of sneakers, the 10 to 20-year old group who is all too ready to skip school, work and other family engagements to be able to spend hours in front of stores.  Nike Air Jordan has already established itself among this group.  Now the 20+ fans and sneaker enthusiasts are also competing with the younger crowd for the same products.  This confluence of factors, coupled with the fact that this company had a long history of releasing a limited amount of shoes may explain why so many consumers – young as well as old – want to lay their hands on a few pairs.  In addition, these sneakers were selling like hot pies because Michael Jordan remained a very important personality in the sport and business world.  He also managed to maintain his golf and business interests in check.  In the past few years, an oversupply of Nike Air Jordan sneakers led to a reduction in sale quantity.  Buyers did not see the need to rush out to buy a few pairs.  At the same price, the costs were going up.  That was also when the competitors found a niche to start nibbling Nike’s business.  And young people started feeling cool wearing Adidas again.  

Yet, despite his retirement, Michael Jordan remains as popular as ever.  Everyone who has ever stepped on a basketball court wants to be ‘like Mike.’  Which better way to show their enthusiasm other than to imitate his great ball moves, wear what he wears, and endorse the products that bears his trademark moves.  Needless to say that on and off the court, Michael remains the consumate business man who has been able to create a winning template for the marriage of sports and commerce.  Years later, superstar players such as Lebron James, Stepen Curry, Kevin Durant, Kobe Bryant will pay homage to Michael’s savoir-faire.  To his credit, Michael should be able to profit and take advantage of his acumen.  It now makes sense that the products he designs or endorses still commend a large price and create chaos in the marketplace.  Michael’s business principles and acumen should be an open book for all athletes who have worked hard to secure a great contract paying them $ millions during their playing seasons.  Many of them never think about how to keep the money coming during their retirement.  Like Michael Jordan, they should think about long-term investments so that the money machine never stops.

If Steve Jobs was the brain and marketing pitchman for Apple, Michael Jordan is the uncontested pitchman and king of basketball.  Many players of basketball will envy his good fortune.  Others such as Lebron James, Stephen Curry, and Kevin Durant want to copy his moves on the court but also off the court.  Kobe Bryant was rumored to have consulted with Michael Jordan on business, investments, and negotiation issues.  For many reasons, a lot of fans baptized him as Michael’s replacement.  When it comes to the league, it has been a matter of taking a look at the players who can bring fans to the game.  Kobe’s explosion and success on the court were the subject of comparison in many aspects.  Many reports showed that Michael did not hesitate to mentor him in the early days of the Lakers phenom.  For sure, the list of athletes from multiple sports who want to imitate Michael Jordan is long.  From football, tennis, soccer to basketball, we can find athletes who want to work on deals guaranteeing them to have a great work life after they leave their sports.  

The genie has long been out of the bottle.  With top security, Nike has been able to coordinate the shipping of millions of pairs of Air Jordan 11 Retro Concords to many malls and retail stores all over the country.  Unlike a blockbuster movie release, bestseller book release, the release of Air Jordan 11 Retro Concord caused many people to have a huge headache.  In view of the fights, frenzy, chaos, live brawls caused by the release of the sneakers, Nike had to issue a statement, “Consumer safety and security is of paramount importance.  We encourage anyone wishing to purchase wishing to purchase our product to do so in a respectful and safe manner.”

For sure, crowd control is a good, money-making problem for a company to have two days before Christmas.  Shoppers were going nuts over its sneakers.  They were pushing, breaking into lines, shoving each other, smoking pot to keep warm while they were completely exposed to the elements.  

What companies such as Apple, Nike, Google, Microsoft and others have been able to capitalize on is the explosive power of power, of the perennial word of mouth or WOM and buzz in the times of social media.  This is where Facebook, Twitter, Pinterest, G+, Instagram and others come in handy.  They have become major players in connecting shoppers to products via the recommendations of friends, tweets, and circle.  It did not take these companies a long time to realize that these new tools are just reincarnations of something


























































































	Put in work

	You must try

	Attitude is everything.  

	Prepare to fail

	Stay committed.


























	Road jam, cloud jam, space jam, and mall jam for Nike Air Jordan XI Concord Sneakers:  An updated version of the fictionalized Success Story – Michael Jordan as a live billboard

	The new sub-culture of sneaker collectors and the Rise of Sneaker Nation

	Updates on the story of the Jordan Brand and Nike Sneakers – An urban fiction/nonfiction.  An urban thriller. 2011-2017 edition

	Word of mouth, word on the Main streets, and buzz marketing principles

	Overview / diffused sneak peek: Hail to the King of Sneakers

	A few pairs of the most popular Nike Air Jordan Sneakers.  Some of them caused frenzy, chaos, and the stabbing of a shopper at Newport Center in New Jersey back in 2011.







	Nike Air Jordan, Nike Air Jordan XI Concord, and the shoes above are either trademarks, brands, or special product editions of Nike Inc.  The photos used in this work of reality-based fiction belong to the company.  They are only used here for illustration purposes only.  They are not for sale.  As fans and shoppers, some of these pairs belong to each one of us.  As a corporation, Nike promotes safety and security in the sale of its products.







	Michael Jordan played for the Chicago Bulls until his retirement.  He is a well-respected businessman who is the owner of a car company, basketball team, Charlotte Hornets, The Jordan Brand etc.  His trademark moves and products are often well received by the mass of shoppers.  To stay above the fray of political issues, he once said, “Republicans as well as democrats wear shoes.”
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