

[image: cover]




Hot Spots for Teens





Published by Smith and Kraus, Inc.

177 Lyme Road, Hanover, NH 03755

www.smithandkraus.com

© 2006 by Karen Milstein

All rights reserved

CAUTION: Professionals and amateurs are hereby warned that the material in this book is fully protected under the copyright laws of the United States of America, and of all countries covered by the International Copyright Union (including the Dominion of Canada and the rest of the British Commonwealth), and of all countries covered by the Pan-American Copyright Convention and the Universal Copyright Convention, and of all countries with which the United States has reciprocal copyright relations. All rights, including professional, amateur, motion picture, recitation, lecturing, public reading, radio broadcasting, television, video or sound taping, all other forms of mechanical or electronic reproductions such as information storage and retrieval systems and photocopying, and the rights of translation into foreign languages, are strictly reserved. Inquiries concerning all rights should be addressed to Smith and Kraus, PO Box 127, Lyme, NH 03768; tel. (603) 643-6431.

First Edition: April 2006

10 9 8 7 6 5 4 3 2 1




Smashwords Edition published at Smashwords by Crossroad Press




Manufactured in the United States of America

Cover and text design by

Julia Hill Gignoux, Freedom Hill Design








THE ON-CAMERA COLD READING SERIES

Hot Spots for Teens

One-Person Cold Reading Copy for TV Commercial Auditioning Success

by Karen Milstein

YOUNG ACTORS SERIES

A Smith and Kraus Book





THIS BOOK IS DEDICATED TO TAYLOR





Contents

Introduction

Tips from the Top

Female Commercials

Health and Beauty

Public Service Announcements

General

Male Commercials

Health and Appearance

Public Service Announcements

General

Unisex Commercials

Public Service Announcements

General

One-Liners (Unisex)

Acknowledgments





Introduction

So, you want to wow them with your cold readings, eh? Smart move. So many actors rehearse and re-rehearse their monologues but fail to realize they can also prepare for cold readings. Just because they’re called “cold readings” doesn’t mean you can’t prepare for them! Sure, you may not see the exact copy until you walk into your audition, but you can still practice with commercial copy to get used to the world of TV. You can use that copy again and again to get over the basic stumbling blocks of commercial formats, style, and language. And you can use that copy to learn how to make choices and inject your unique personality into any commercial, wherever it might take you. All you need is that commercial copy!

Hot Spots for Teens is the result of some collective brainstorming. I was an advertising writer for years, my sister Janet had been published several times (you might recognize her name … check out the Smith and Kraus catalog), and Smith and Kraus was considering some new projects. We put our heads together and came up with a unique idea (at least we thought so). Actors need help preparing for auditions—specifically, they need help improving their cold reading skills. What about a book of commercial copy, which could be practiced for greater auditioning success? Did one exist? Clearly, actors would snatch up such a book, but where was it to be found? It seemed there were few, if any, sources available for these brilliant-on-camera actors-to-be. Why was this oversight not discovered sooner? There was a whole world out there just waiting for commercial copy! Our path was chosen, and I sat down to write.

Hopefully, you’ll find this book invaluable when preparing for your on-camera auditions. I’ve included one hundred one-person TV commercials with different topics, tones, and objectives to equip you for whatever might come your way. I’ve also varied the length of the commercials (some are one-liners) so you get used to making choices based on varying amounts of information. The more you rehearse the material, the more comfortable you’ll be doing commercials, and the greater success you’ll have with cold readings. Once you feel at home with the format, you can focus your energy on showcasing your talent and ensuring your auditions are unforgettable.

Be sure to read the Tips from the Top section. These helpful hints come straight from the mouths of talent agents, actors, acting teachers, and casting directors, so the information is as relevant as it gets! Read on to know what the experts are looking for—and what they’re not looking for—so you can clinch those coveted callbacks!

When learning any craft, practice makes perfect. Without further ado, let the practicing begin!





Tips from the Top

Want to know what casting directors are looking for? How to prepare for commercial auditions? How to get more callbacks? Look no further! The answers to all of these questions are right here! In fact, they come directly from commercial directors, talent managers, professional actors, and acting professors. Now’s your chance to get the inside information you’ve been looking for! These are the experts, so pay close attention to what they have to say. By heeding their advice, you’re sure to improve your auditioning success!

KEEP IT REAL—TALK TO SOMEONE YOU KNOW

Perhaps the most important thing about a commercial audition is keeping it real. The best way to do this is to imagine you’re talking to someone you know. Choose the most appropriate person based on the commercial (e.g., it could be your best friend or your mom), and then do the commercial as if you’re talking directly to that person. Use the body language and energy level you normally would, and you’re sure to convey a natural, honest feeling about the product or issue. Your viewers will then feel that you’re talking directly to them.

KNOW WHAT YOU’RE TRYING TO ACHIEVE, BUT DON’T SELL

A common error in commercial auditions is trying to sell the product. Yes, companies are spending money on advertising because they want to sell their product. But coming off as a salesman in a commercial isn’t the way to do it. Let’s say a company is selling jeans. Which commercial would make you want to run out and buy a pair: the one focused on the material of the jeans, their unique design, and the company’s commitment to quality, or the one with a girl saying she wears them every day because they’re so comfortable? I know I’d buy them after seeing the girl. Why? Because she’s not trying to sell the jeans; she’s just being real and projecting a feeling I can relate to. That honesty is what will sell the product. Think about the moment before your commercial begins: What is the problem or issue, and what can you do to help? Figure out what you’re trying to achieve, but don’t try to sell the product.

LET YOUR PERSONALITY SHINE

Casting directors might see hundreds of auditions in a day, so it’s up to you to stand out from the crowd. How?! Show them your personality! What makes you unique? How can you insert yourself into the commercial in a way that makes sense and is memorable? Don’t get bogged down in the words—rise above them and show off fabulous, one-of-a-kind you! No matter what the commercial is about, be sure to reveal what you are about. Make the words your own … it’s your job to bring the copy to life. If the commercial involves a sister, try imagining your sister. If the copy refers to a boyfriend, think of someone you dated. Always use a personal image. Once the copy and imagery are personal, give it everything you’ve got!

MAKE YOUR OWN CHOICES

In commercial auditions, don’t try to figure out what the casting director wants—trust your own instincts. Commercials are pretty short, so you’re going to have to make some strong choices. This is especially true of one-liners: Try reading them in many different ways, exploring various emotions. Standard commercials require more cold reading and detective work to figure out the who, what, when, where, how, and why. Try attacking each line as if it’s a new idea. MOS scenes (not included in this book) are silent moments on camera and require conveying messages more physically, through the face and body. Whatever the type of commercial, make it clear that you’re willing to try anything. Even if you’re a little insecure, casting directors usually look for this kind of open-mindedness.

DO YOUR HOMEWORK

This might seem like a no-brainer, but actors sometimes forget they can do their own research before auditions. If you know you’re auditioning for an aspirin commercial, find out what you can about it. Just knowing more about a product will help you be more comfortable talking about it, and casting directors like to know that you’re willing to go the extra mile. In addition, watch commercials about similar products to figure out the best tone for your commercial (the
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