

    
        
          Non-Native Speakers Only: The Best Way to Start Writing as a Non-Native Speaker & Make a Living from Web Content Writing as Modern Storytellers

        

        
        
          M. Gaspary

        

        
          Published by MG Publications, 2023.

        

    



  
    
    
      While every precaution has been taken in the preparation of this book, the publisher assumes no responsibility for errors or omissions, or for damages resulting from the use of the information contained herein.

    
    

    
      NON-NATIVE SPEAKERS ONLY: THE BEST WAY TO START WRITING AS A NON-NATIVE SPEAKER & MAKE A LIVING FROM WEB CONTENT WRITING AS MODERN STORYTELLERS

    

    
      First edition. April 28, 2023.

      Copyright © 2023 M. Gaspary.

    

    
    
      ISBN: 979-8215717127

    

    
    
      Written by M. Gaspary.

    

    
      10 9 8 7 6 5 4 3 2 1

    

  



  	
	    
	      Also by M. Gaspary

	    

      
	    
          
	      Cult of Eros

          
        
          
	          Strokes of Desire

          
        
      

      
	    
          
	      Sweetheart App Series

          
        
          
	          My Name is Pepper

          
        
      

      
	    
          
	      Velvet Shadows

          
        
          
	          Chasing Echoes

          
        
      

      
	    
          
	      Standalone

          
        
          
	          The Rival: Uncensored Gay Romance

          
        
          
	          Non-Native Speakers Only: The Best Way to Start Writing as a Non-Native Speaker & Make a Living from Web Content Writing as Modern Storytellers

          
        
      

      
    
	    
	      
	      Watch for more at M. Gaspary’s site.

	      
	    

	  
    


Table of Contents

Title Page

Copyright Page

Also By M. Gaspary

Dedication

Preface

Introduction

Part One

Chapter 1

Chapter 2

Chapter 3

Part Two

Chapter 4

Chapter 5

Part 3

Chapter 6

Chapter 7

Chapter 8

Chapter 9

Chapter 10

Chapter 11

Chapter 12

Chapter 13

References

Recommended Resources by Author

Sign up for M. Gaspary's Mailing List

Further Reading: The Rival: Uncensored Gay Romance

About the Author

About the Publisher



  	
  	
			Dedication

			
		
    This book wouldn’t be possible without the help of a handful of people, especially Hann Jamila and Kernisha Harris, who contributed largely to marketing the book to ensure we could reach as many people as possible. Without them working closely behind the scenes, I couldn’t imagine accomplishing this challenge as a self-published author.


David Crosbie’s expertise in teaching English to non-native speakers helped me figure out the overall picture of the book’s content. His guidance clarified the necessary steps for NNS writers to become more effective.


I also thank Chelsea Terry and Lane Lasater for taking the time to shed light on so many issues between native speakers and non-native English speakers. Without their help, many NNS writers would have missed the point of continuing this pursuit, given the continuous harsh criticisms and discrimination against the group. Their recommendations inspired this group to take the right actions for their writing careers.


Special thanks also to Arunima Basu, Vikram Brahma, Shivedita Singh, Sweta Kamble, Setraj Jahan, Miranieva Buen, Aimen Arshad, Ananyaa Bhowmik, Tris Low, John Fawole, Victor Fawole, and to all other NNS writers, who continue to write English pieces of content for the native English-speaking audiences. I value the trust they gave through sharing their stories with me. Finding additional resources to support the book’s argument would be tough without them.


I’m forever grateful for having a supportive, patient, considerate, and loving husband who never left my side and became a shoulder to lean on when I struggled to continue working on the book in between. I would also like to thank my younger sister and my parents, who have offered unwavering support to my endeavors and plans, no matter how crazy and ambitious they have become as they evolve.


Above all, I’m thankful to God for giving me the gift of creativity, imagination, skillful storytelling skills, as well as courage and a strong will and sense of preparedness to stand for my personal beliefs, prejudices, or judgments, and fight for the ones who are weak, such as the struggling and underpaid non-native English speakers.

      

    

	[image: ]
	 	[image: ]


[image: ]

​Preface

[image: ]


The truth isn’t as glamorous as it sounds. Despite having years of experience writing professionally, I struggled to find ways to earn an income from something I loved doing. Personally, there was no other option left but to face the fear and overcome my impostor syndrome. Writing this book is a choice to let go of this dark chapter in my writing career and move on toward the niche I never thought would welcome more opportunities than I imagined.

Since more and more businesses rely on content writers for online visibility and profits, becoming a content writer is undoubtedly a professional career and a continuously in-demand job nowadays. Yet, it demands absolute discipline from the writer and a touch of luck for two reasons.

First, if you’re a Non-Native Speaker (NNS) like me, the internet could become your digital battlefield you could never win. You will keep fighting yourself until you cannot endure a day or an hour to get up and continue the fight. You must be able to fight for yourself and your worth as a writer with your skills.

Second, you must stand against the ocean of great writers who are native speakers with the resources you have. This is why I mentioned the idea of luck in this highly competitive industry you would like to belong to.

Because here’s the truth.

Within a few seconds at the tip of your fingers, you would be overwhelmed with hundreds of billions of information a search engine could provide, hoping they could help you. The internet may provide fluff, but most content writing tips you see (and probably rely upon) don’t work for us. It will never be, even if you try. Only a few percent of them can provide you with the correct answers. More often than not, they only discuss what others have written.

Many writers today are too lazy to spend time crafting original content. This task would require you to read widely available published research studies and journals from reliable academic resources or survey research from distinguished institutions worldwide.

Consequently, finding writing tips and other inspiring materials on the World Wide Web is almost impossible. This event could cause a deep-seated feeling of separation from the rest of the writing community. And this isn’t the worst part, either. You have to get used to the sense of group separation.

Even though many of us would say otherwise, the discreet exclusivity among writers and non-writers can be subjective but present. It is common for NNS writers to feel like an outcast and unwanted when finding writing jobs. Before you even search for content writing jobs, you’re already at a disadvantage.

Nevertheless, the appalling reality of being an NNS writer may seem like the end of the tunnel. But there are ways you can change the direction of your writing career. However, its discovery relies upon your decision to give my advice a thought and try. To survive the constant mental war, you, as a content writer, must possess an unwavering passion for writing and the right mindset. Your ability to remain resilient, patient, and determined to achieve your goals are additional skill sets you need to attract high-paying writing opportunities in the long run simply because you belong to this club.

As long as you are not a resident of any English-speaking country, you will need this book to build a strong foundation for yourself as an aspiring digital writer. Based on my experience as a professional writer with almost ten years in this industry, you will learn exciting things to save time and effort.

While you’re reading this book, bear with me and my bluntness. I am not here to tell you that becoming a successful content writer is “rags to riches” or an overnight fairytale. As most writers I have talked to, many agreed that this profession is a bitter choice most beginners have little knowledge of.

However, pursuing your writing craft and turning it into a profitable source of income takes skill and mental training. You must work more intelligently than everyone else to find a gig, so you don’t have to end up brokenhearted. With that said, I am glad you found this book because this contains the truth behind the seemingly profitable career, as others believe.

In return, leave your thoughts and feelings about the book’s content on your preferred eBook store. This small act will help a lot in spreading awareness.

​
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Do you want to learn the trick to creating engaging content? You will probably get what I am trying to say more clearly if you have read a few of my works, wherever you can find them online. Recently, I received a comment from someone with a lengthy note about my writing style. He pinpointed the use of hyphens. He reviewed my article to such an extent that he sent me a long comment about the grammatical errors in my blog post, which I appreciated. Yet, what struck me the most was when he said, “Your post should not be a conversation,” which I disagree with.

“Why are so many non-native English speakers working as writers in the English language? I’ve seen their work, and it simply doesn’t meet the standards that I would want for my website or anyone else’s,” a native English speaker wrote in his comment on one of my posts on social media.

​Why is Grammar, not the “real” issue?

You don’t have to throw away the grammar rules when you write content on your websites. That isn't my point at all. You may familiarize yourself with thousands of grammar rules to produce a great piece of content out there. Nowadays, you can find a handful of tools to simplify and speed up this process.

But remember this, my friend. You are not here to impress but to connect with your target market because you’re trying to sell something. You create content because you have a message to say to your readers. At the same time, you provide a viable option for them to solve their problems fast.

Thus, your message is the content's most critical yet essential component. Any piece that can resonate well with your target audience brings money, influence, and power through social media following. This is only achievable when the number one rule in writing compelling content is resonance, not grammar rules.

​How can NNS writers make an advantage?

I remember Robert Kiyosaki mentioned this in the book “Poor Dad, Rich Dad” in which he wrote, “I want to be a bestselling author, not a best-writing author.” This line struck me so much that it led me to where I am now. Without it, I don’t know if I could survive this harsh world, especially since I am a non-native speaker trying to compete with native speakers for years.

So, I know how you feel to be in your place and understand the struggle you must endure to find work. Though you can write well, you have slowly accumulated a negative attitude to yourself after a series of failures and rejections from prospective clients and content marketing agencies.

I may be teaching you how to write better, but that doesn’t exclude me from creating mistakes. Like you, I also have my shortcomings. But that doesn’t mean it’s an excuse not to produce error-free content. That’s not what I’m trying to say.

​Content writers are storytellers.

Writing high-quality content for an American audience is a big challenge for English as a Second Language (ESL) writers—writing content in a foreign language.

Not only do we exert more effort on expanding our vocabulary to express what we mean as effectively and clearly as possible, but we also have to get familiarized with how the system of the content writing process works.

Despite the odds we encounter in this industry, the answer lies in your willingness to commit to language excellence. In other words, dedication to writing high-quality content regardless of the niche and form is a must to thrive as a writer, even if it means doing the work to expand your vocabulary—learning as many words as possible to improve your content.

Of course, grammar is a priority. However, the ability to tell a story and relay a clear message has more value than anything else.

​Why do we need to write high-quality content?

There’s nothing beyond writing high-quality content as a solid piece of advice to survive any algorithm changes Google implements in the future. Spending more time writing high-quality content﻿﻿ today is better than being sorry later.

For the Non-Native English-speaking writers like you, it will be a bit more challenging. Most writers from developing countries struggle to find writing opportunities more than their counterparts because of one problem: their writing style doesn’t sound suitable for native speakers. It doesn’t sound American enough.

Unlike human users, search engine robots, also known as crawlers, don’t rely on subjective criteria but instead are based on data. They can only determine the quality of any piece of content when the writer, both native speaker and non-native speaker, successfully demonstrates the following:

	Search Engine Optimization (SEO) background knowledge and mastery

	Ability to design a blog post or an article that brings a great user experience that generates web traffic based on data, not opinion or bias.


History tells us human beings tend to act powerfully on what they feel—not merely based on what they know. Your readers seek relationships and trustworthiness, so you better do a great job. They need you to tell them a story—whatever it is. This is content writing, my friend. It’s a real deal. Even seasoned marketers know how consumers behave regarding decisions like this. Only when they understand your story do they open up and invest in whatever topic you want to write about.

The crawlers evaluate the credibility and value of your web page based on the numbers and figures. The outcomes are by-products of the engineering behind the writing process.

​What types of content work well on search engines?

Years of working as a content writer allowed me to see what kinds of content work well﻿﻿ on search engines and whatnot. As far as my observations are concerned, most web pages have something in common.

	The posts have at least 1,000 words (or maybe more).

	The posts link only to websites with high domain authority scores (DA).

	The posts follow a design that works well for humans and robots.

	The posts are published on secured websites.


These four (4) commonalities significantly influence content and content marketing. So, content writers must keep these in mind when writing.

Sadly, getting the top spot on the search engine results page (SERP) is like playing the lottery. You cannot expect results right after you hit publish. You have to invest time and effort to remain consistent in the process.

Do you have any idea of the arduous work involved in content writing? When you’re hired, you’re expected to rise against the giants. Your assignment is to compete against big websites with a team of great writers. Can you do that?

​Can Non-Native Speakers write effective content?

NNS writers tend to be careful in choosing the right words in their sentences, although we strive to expand our vocabulary as much as possible. We spend much time reading and studying other people’s work to familiarize ourselves with English to write better. We are more than willing to work harder than anyone else, and we know that.

Despite our daily hurdles, we can hone this skill set that pays more. Knowing your position in building someone’s business, understanding the target market, and honing the skill set that generates more results is a matter of knowing your status.

Therefore, we can write anything significant and influential by simply using the English words we know. Yet, it’s not an excuse to avoid learning more. We don’t need to become a bookworm to describe an event or tell a story effectively. In most cases, using simple words straightforwardly is enough. We must strive to create website content that will connect with our readers regardless of our niche.

We may use the writing tools available to ensure we won’t annoy the grammar Nazis. However, we should still do what we love while monetizing the craft we value the most. We are doing great!

​What should the NNS writers do to increase writing confidence?

Don’t compromise your message simply because you’re too conscious to write for fear of criticism. As a writer from any developing country, I hope you understand how valuable your words are.

As they become a source of income, you want to write and make it work for yourself and your loved ones. It is possible to earn as much as 4-figures (we’re talking about US dollars) only when you have established yourself as a no-joke writer correctly. So, have a professional website to showcase your writing skills and feedback from different people and companies you worked for. This will make it easier for you.

You have the skill. You can write. You have been working hard for all these years to reach where you are. So, it doesn’t make sense to remain insecure, my friend. Aim to become a content writer known for writing content that resonates well.

As a non-native speaker, you have the skill and passion for delivering the best. You only have to use it to your advantage, which is possible if you understand your role better. We’re building content for our readers—to build our writer brand. We aren’t here to make a research paper or a thesis, although you can profit from specific clients.

We do our best to research to leverage our content. We want to ensure that our sources are reliable and that their information is correct. Yet, resonance in our writing should remain in our content regardless of the target audience and the tone.

Aim to become a conversational writer. You can be formal for some niches, but make sure your thoughts are coherent, resonating, and straightforward. Use your words to talk to people by trying to dig into their inner monologues and express their thoughts. The more personal they feel about you, the more they will likely open up and be comfortable spending on anything you offer. Again, there’s nothing wrong with following the grammar rules.

But building a relationship and establishing a real connection with your audience matters more in business. When you have loyal customers or people on your email list right now, whatever you do, they will follow and buy from you.

​Do these content writing tips For Non-Native Speakers work?

You may apply these commonalities in your content today, whether for your website or your clients. But, as I said earlier, you will not see results only after publishing one blog post.

Consistency is the key here. The results rely on how you execute the content design and how well you study your market for your content on the internet. There are some cases in which 1,200-word content is enough. For example, an award-winning website for introverts, Introvert, Dear, only requires content that is at least 1,000 - 2,100 words. Yet, the publication continues to receive millions of monthly visitors.

On the other hand, exhaustive articles or exclusive news need more word count to give room for explanation and higher web traffic. There is no magic trick in writing compelling content. It all boils down to your creativity based on how you structure the content. But there is a standard set of rules for the robots to understand your content better. For example, you must apply basic SEO in specific content areas. The rest lies in your creativity.

Nonetheless, using these principles in your content may increase the chances of getting a higher spot on the search engine results page (SERP). It is what I exactly did to some of my posts written years ago. Until now, they’re still on the first page.
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​Identifying the reasons you want to become a digital writer
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​Being a Non-Native English Speaker

You must have found it challenging. You've worked hard to provide the most awesome content you can for your readers or customers. Therefore, it appears that neither the method nor the outcome is essential to anyone. Even while you want to be proud of what you have done as an adult, especially in this area, you aren't receiving the writing jobs you want, or it's a problem to ignore the need to develop your writing skills.

I've found witnessing NNS writers in incomparable circumstances upset me throughout the years. In the land of milk and honey, we frequently find ourselves imprisoned by a system that excludes non-native English speakers. Even if we can write as fluently as native speakers, fewer employers are interested in hiring us simply because we don't reside in an English-speaking nation. Not because we lack competency but because we come from underdeveloped countries and are not up to par. By definition, nobody has discussed this. I haven't come across any articles that don't discuss the process of creating content.

Explaining what content writing is and why the world needs the best content writers is what I'm attempting to do here. We must learn how internet businesses run and sell their goods online to attract local and foreign clients to understand this sector better. Understanding the groundwork is vital before writing content that pleases your clients. By doing so, you will better comprehend your position and the significance of knowing your value as a writer.

A non-native speaker can achieve greater heights by proficiency in various material genres. You do something to change from someone's liability to an asset. Because English is not our mother tongue, non-native English speakers require assistance landing solid writing employment. There aren't many terms we can use to describe things. Too frequently, even when we write more simply and with words we are familiar with, we make an effort to appear intelligent and native-like. We strive to fight against a sea of excellent writers, especially native speakers, rather than staying away from such a course.

According to Chelsea Terry (2020), a professional editor and proofreader residing in the UK, the world is judgmental. She explained that origins are how people gauge our ability to create engaging material for their audience.


“Without completely slating or making false judgments about the bigger companies, I believe that the majority of them are mostly concerned about the money they can make when hiring and working with writers, even if they state that their passion is their main drive.

As a result, they probably feel safer and more comfortable hiring a native speaker because they automatically trust that they will deliver a pristine piece of writing or document that will earn them the money they desire without having to spend time editing it... companies prefer to hire native speakers because they assume there will be less of a language barrier...companies strive to make money, they will choose the easy route to achieve that goal.” (Terry)


According to


























d2d_images/chapter_title_above.png





d2d_images/chapter_title_corner_decoration_left.png





d2d_images/cover.jpg
The Best Way to Start Writing as a Non-
Native Speaker & Make a Living from Web
Content Writing as Modern Storytellers

NATIVE
SPEAKERS
ONLY

M. GASPARY





d2d_images/chapter_title_corner_decoration_right.png





d2d_images/chapter_title_below.png





