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A model wearing a maximalist faux fur coat for Miu Miu’s Autumn/Winter 2017 runway show.





introduction

Miuccia Prada is one of the rare designers in the world of fashion with an irreplaceable point of view. Not only with Prada, but even more so with Miu Miu – long-heralded by the fashion industry as the little sister brand of Prada.

Cemented in the early days of the brand, and even more so in the mid 2010s, Miu Miu became the definitive brand designed for women from a woman’s point of view. Think: quirky yet intellectual prints, off-kilter colours that don’t usually go together, ingenious styling hacks, clothing presented in a way that makes you rethink everything, and just the right amount of accessories that speak volumes about Miuccia Prada’s aesthetic and the deeper codes within the brand. “I’m always trying to do something that is never to please men in the most banal way,” she told Women’s Wear Daily (WWD).

When it comes to distilling the distinct aesthetic of the brand, Miu Miu, like many other brands, has seen different eras throughout the years. Perhaps most unique is the label’s ability to move seamlessly between worlds. It began as a sort of minimalist anti-fashion brand and has seamlessly shifted from clean lines and utilitarian dressing with an injection of wit to mastering prints and colours through a distinctly feminine lens. It’s now positioned itself as a brand that changes culture in an instant – from viral micro miniskirts and librarian chic glasses to neon peacoats with pearls and back again.

No other brand represents such a strong point of view, or offers such daring dressing, even through the vein of the most basic of wardrobe staples like a polo shirt or ballet flat. This book charts the history of Miu Miu and what it represents, from the iconic runway shows to all the hidden house codes, style muses, art collaborations and more.
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Miuccia Prada herself has been known to dress in her own sort of uniform, often with vintage jewellery.
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The Spring/Summer 2017 collection experimented with vintage-inspired swimwear and presented iconic swim caps.







the making of miu miu
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A look from one of Miu Miu’s earliest collections, which channelled a bohemian free spirit.





miu miu’s beginnings

When Miuccia Prada, iconic titan of the fashion industry, launched Miu Miu in 1993, she created the brand as a platform of recklessly creative femininity. From the beginning, Miu Miu has always been designed for women from a woman’s point of view. Call it the ultimate brand for the female gaze, if you will.

From Prada to Miu Miu

Miuccia Prada took the name “Miu Miu” from her own nickname. And although she’s a legend today – known even to people who don’t frequent the world of fashion – it wasn’t always that way. In 1971, she graduated from the University of Milan with a PhD in political science while at the same time studying the art of mime at Milan’s Piccolo Teatro. As a student, she was interested in politics, joining youth-led demonstrations and strikes in the late 1960s. She was also a member of the Union of Italian Women, a feminist collective of the Communist Party. And while many are intrigued by this fact, it wasn’t all that uncommon for young Italians to be involved with that side of politics in the late ’60s: “Every young kid who was vaguely clever was leftist, so it’s not that I was so special,” she explained to Document Journal in 2015.

It was only in the late 1970s that she became globally known. As the youngest granddaughter of Mario Prada, Miuccia Prada took over the Prada brand in 1978. The same year, she met her husband and business partner, Patrizio Bertelli. He would go on to have a massive influence on the business side of Prada and Miu Miu, creating factories across Italy and strategizing on production, quality and retail.

Prada was known for its leathers, but even early on, Miuccia Prada instilled her quirky point of view, which later paved the way for similar concepts at Miu Miu. It was all about thinking differently. Take, for example, the iconic nylon Prada backpack that shocked the world in 1984. “Back then, I didn’t really like anything I saw. It all just looked so old and bourgeois and boring. I just wanted to search for the absolute opposite of what was already out there,” she told Vogue. “Suddenly, nylon started to look more intriguing to me than couture fabrics. I decided to introduce it to the catwalk, and it challenged, even changed, the traditional and conservative idea of luxury. I am still obsessed with it.”


[image: ]

Miu Miu has always had a strong point of view when it comes to footwear, which is why the brand’s early shoes remain highly collectible on the second-hand market.



In 1988, four years after changing the course of fashion history with the nylon backpack, Miuccia Prada launched Prada’s first ready-to-wear clothing collection. This decision confirmed her as an indelible force in fashion, known for her cutting-edge style, from bags to shoes and now dresses, trousers, blouses and every other fashion item under the sun. By the early 1990s, Prada was specializing in bold, minimalist utilitarian fashion, with quirky, feminine house codes. This all laid out the framework for Miu Miu – which was born in 1993.

The Autumn/Winter 1993 collection was Miu Miu’s first. “Prada, at the end, is what I am, and Miu Miu is what I would like to be,” Miuccia Prada famously said in 1997. Long shearling coats were paired with pony hair cow spot bags, while caramel-hued fur-trimmed fringe bags melded with knitted dresses with little ruffled hems. For footwear, there were sturdy leather boots and clogs. Patchwork suede maxi dresses, brown suede bags trimmed with shiny silver grommets and cow print clogs sealed the deal. The collection was released via a lookbook rather than through an extravagant runway show, and it was already clear that Miu Miu was a brand that played with the idea of taste and womanhood. In this collection alone, Miuccia Prada integrated elements of girlhood and adulthood, juxtaposed with aesthetics that weren’t necessarily conventionally attractive.

“When I started, everybody hated what I was doing except a few clever people!” the designer told Document Journal. “Because it was not for the classic ones – there was something disturbing. And for the super trendy avant-gardists, it was too classic. I always like to move in that space, never please anybody.”
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In the early days, Miu Miu mixed natural fabrics – suede, leather, shearling and cottons – for a distinct look.
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Miuccia Prada has always taken inspiration from past eras and decades, meshing them together to reinterpret them – as seen here.




[image: ]

An early example of a Miu Miu patchwork skirt and knitted top – both go-tos that the brand reworks again and again.
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Miuccia Prada with supermodels Linda Evangelista and Kate Moss backstage after her debut Miu Miu show in 1994.



By 1994, Miu Miu made its runway debut. The Spring/Summer 1995 collection was shown in New York on October 30, 1994. Cementing the brand early on as one that marketed to very specific tastes and interrogated the concept of high fashion, the collection was full of silky, shiny fabrics and underwear as outerwear, a Miu Miu staple forever. Models wore their hair messy and tousled, with little slip dresses and sheer skirts revealing bright red underwear. Button-down shirts were left undone, deep scarlet red blazers were worn with nothing else underneath and the combinations of gossamer-fine fabrics with more utilitarian options created a visually striking and mentally intriguing dialogue. If it was sexy, it was sexy through the female gaze. The Daily Mail called out the collection for its “slew of see-through dresses worn over garish red underwear.”

For three seasons, including the Spring/Summer 1995 collection, Miu Miu continued to show its runway collections in New York before taking the collections to London and then later, Milan and eventually, Paris. In these very early collections, Miuccia Prada continued to solidify Miu Miu as a brand that looked at womanhood from a unique perspective, interrogating all facets of being a woman and being perceived as one and what it means. This came courtesy of a designer who has often said, “I say to myself every single morning, ‘I have to decide if I am a 15-year-old girl or a lady near death.’” In the world of Miu Miu, “dressing your age” doesn’t exist. Just look at the Spring/Summer 1997 collection, presented in London. The inspiration was the story of “a very young girl working at the circus”. Here, there were elements of style remixed, like schoolgirl pleated skirts and business casual collared shirts as well as pyjama-like tunics, hoodies and lingerie-light slips. The elements of done and undone – now intrinsic to Miu Miu – were all there.
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Miu Miu often plays with icons of femininity – like the slip dress or the baby doll dress.
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For Autumn/Winter 1996, Kate Moss wore a button-down top and pleated skirt, both inspired by the uniform dressing which Miuccia Prada often references.
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Even if Miu Miu was cast as a minimal brand in its early days, it was easy to see Miuccia Prada’s take on maximalist prints, as with this look from Spring/Summer 1997.
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Erin O’Connor models a simple yet dramatic look from Miu Miu Spring/Summer 1998.



In the early days, Miu Miu didn’t look like Prada, but it did bear some resemblance to the Prada brand. Just like a sister. Miuccia Prada was designing both Prada and Miu Miu in the earliest days, reportedly creating the Miu Miu collections in just 15 days, after completing Prada. “The more they told me that I should differentiate, the more I enjoyed doing in Prada what I should have done in Miu Miu, and vice versa,” Miuccia told W. “I like to mix up my ideas.” In 1981, Fabio Zambernardi joined the design team as a collaborator and eventually became the design director, working at Miu Miu and Prada until 2023. He would go on to gain notoriety in the industry for his contributions to the brands. He once told Business of Fashion, “To be contemporary, modern, I never know really what it means to be fashionable, a word that I find terrible and boring.”
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The paper-thin dresses of Spring/Summer 1998 had Miu Miu’s classic element of unexpected undoneness.
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The styling and the addition of a chic little hat, seen for Autumn/Winter 2002, are a key example of the brand experimenting with accessories.



For Autumn/Winter 2001, even after being around for nearly a decade, Miu Miu was still experimenting with lingerie dressing. The designer created an assortment of sheer black dresses, wicked goth-chic capes, and pretty floral tops and dresses in shades of soft amber and lilac, so attuned to the vintage aesthetic of the 1970s. These dresses hugged the body and were cut sheer, styled without bras. The Autumn/Winter 2003 collection saw a bit of a transition, showcasing furs, graphic black and white motifs on wool fabrics and tweeds. Sweaters were layered over tops and styled with sheer skirts. Collars popped under coats. Officewear slacks took a subversive turn with old-world furs







Androgyny at Miu Miu
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