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* * * *


What Is A Marketing
Strategy


My definition is a specified action(s), which
bring your business goals to life.

Those specified actions (can be called tactics)
when put together, spark a growth in business success, and ultimate
achievement of business goals.

So it's vital therefore, that you have robust
marketing strategies within your internet marketing business. To
stand out from the crowd, your strategies need to be as underground
as possible to make your prospect want to connect with you.

This eBook is a heads up on essential activities
(as well as unusual ones), which will help you get your e-mails
opened. You will have heard of one or two obvious ones, but others
are ‘guerilla’ and much more effective.

Why is this?

Well, this is because you need to operate at the
cutting edge of your marketing skill to ensure that you stand apart
from your competition and thus earn money!

* * * *


Shocking Your Audience!


Getting your prospect notice is vital. And,
often this can be done simply by shocking them.

Just cast your mind back to the times where
you've seen these headings:

Why 95% of Newbie’s fail…read this!

Change… or you will never experience
success.

Your methods of action don't work!

Are you fed up of being a loser?

Warning!

Stop! ... don't be a loser like me…

I bet these really got your attention eh?
Essentially, by working on the psychology of your prospect's
feelings, you get them to take notice! If you make them feel like
they actually need your help or can save them time…they will
buy!

Nobody likes to be a loser in life. So they will
often take the opportunity to click through, even if it's just
through interest. But, a small word of warning though…use this
strategy sparingly, as too much negativity will return from your
prospects.

* * * *


Scaring Your Prospects!


Fear can be your greatest weapon! If you are
operating in the love/ dating market, or health and fitness market,
then can be an absolute kicker for you.

Why?

Well, by painting the worst possible scenario,
you’re calling on their subconscious level to act...BIG TIME!
Imagine a subject line that says:

’55, and still alone…’

I'm just going to run through a mnemonic with
you, which is ‘SCAR’. You can use this when looking at a marketing
opportunity:

Situation - what is their current or present
circumstance?

Consequences - what are the consequences of them
not taking action? For example, if they are in the dating arena,
then a lifelong time of loneliness is quite a consequence. Paint
it!

Action - if they take the positive action today
and thus change or buy, then they will not suffer years of being
alone. Tell them… you can FIX that!

Review - once they have taken action, imagine
how they will feel. You will have solved a big problem for them.
Get them to give you a testimonial?

You really have to play on the psychology of
their individual circumstances, in that pretty often, people have
major shortcomings about their self image/confidence. So,
essentially you are targeting that uncertainty, which will push up
your chances of success.

In summary, you are saying…”… if you don't take
action today, then you will fail and lead a miserable life, or by
taking dramatic action, you will improve your life immeasurably. So
just do it!”

* * * *


Using Testimonials


In this modern era, it is increasingly
difficult, particularly when using mediums like the internet to
make personal associations and build up trust.

If you are looking for people to buy from you,
they are looking for some type of comfort that you are a genuine
person and that your offer is genuine.

Using the ‘testimonial tactic’ creates a
positive boost for you and your product, which increases the
chances of a sale. By making feedback available from happy
customers, simply makes people more inclined to take action on your
offer.

It's easy to get testimonials. Just get in touch
with happy customers and ask them to leave a comment on your site
or send you an email. If you are just starting out in the internet
marketing arena then you could ask somebody from the Warrior Forum,
for example, to try out your product in exchange for a testimonial
(which hopefully will be good).

This is a really positive aspect of marketing.
The more testimonials you can get the better! You’ll often answer
objections naturally as well FAQ’s!

You’ll also build up a list of trusted sources
for the future offers or launches too!

* * * *


What's In It For Me
(WIIFM)?


This is really a key point for every internet
marketer.

It should be the basis of every approach you
make to potential JV partners or prospects alike.

What this simply means, is that, if you are
asking others for help in promoting your product, then you should
ask yourself first … what's in it for them? I would recommend that
you FIRST do something for your potential JV partner, so that when
you do make an approach, they have already evidenced your helpful
activities.

Alternatively, if you don’t feel that you have
something of equal standing to offer, then promise to repay them in
double the effort on a new project, or time, or money on future
offers? That means basically getting them to accept a gift of time
or effort from you for double the amount in the future.

This is really a big factor… put yourself in
their position. If an unknown person approached you with a product
that you've never heard of with no testimonials…etc, etc! I think
you get the message?

Go out on a limb, take massive action, take bold
steps and inspire people to take part. It's important that you
present you and the product in a very positive manner, so that it
makes it easier for them to accept. If you have any feedback or
testimonials, then pass them on too.

* * * *


Time Bound Tactic


Having new offers, which are time bound can be
very attractive.

The psychology of this type of strategy is that
the customer will not want to lose out on this ‘one off special
offer’, and should take immediate action

If you do operate this tactic, it is vitally
important that that you keep to the timescale rule because internet
marketers in the past, who kept offers open, found that their
reputations were tarnished, because their behaviors weren't
reflective of their words.

If you've been following me for any length of
time, then you know about my values of honesty, truth and
integrity. Therefore, you've got to be a person of your word.

If you choose to run a promotion that is time
bound for say twenty four hours. Get a piece of software, (which
you can Google), which counts down how much time is left. And, most
importantly, when the time actually runs out, close the offer.

Send your prospects an email with an hour to go
to remind them that the offer will expire and will not again be
available for six or twelve months, depending what your timescales
are.

For those prospects that are not fast of the
mark, or are lazy, they will click on your offer after it has
expired. Have a ‘Closed Page’ set up asking
for their email address, so they can be added onto the waiting
list. And, when you promote the offer next time, you can say that
people were genuinely banging on the doors, trying to get in and
retrieve this great offer.

This is really a truly effective way to market
your product.

* * * *


 

Getting Your Product
Reviewed


A POSITIVE review carries 5 Golden stars.

I recommend you go to the Warrior Forum, ( JV
section) and request that people take a FREE look at your product
in exchange for some positive (and constructive) feedback, but
…with the intention of being put into a sales page. The existence
of a positive review will attract prospects easier.

As with any sale process, the intention is to
reduce objections raised from prospects. Therefore, a positive
review from somebody who says what it has done for them WILL
benefit the sales process.

If you are asked to make a product review
yourself, then do so honestly. Keeping your integrity is the most
important thing you can do. Remember, it takes a life time to build
up a reputation and two seconds to lose it.

* * * *


Be Honest


I've already mentioned the values we have here
at joefizz.com . We operate with honesty,
integrity and respect.

Therefore, in your daily dealings, it is
essential for you to display these values, so that your readership
can truly see that you practice what you preach. Be yourself,
because people will like you.

Make sure that people have access to your blog
and have an ‘about you’ page with your hopes, your dreams, your
fears and your goals. Be prepared to be benchmarked against those
morals and goals.

Remember, you were once in their position. So, a
little bit of empathy is always good.

In summary, it's important that people find an
association with you, so that you can maximize this avenue. It may
not be a tactic, but being honest is the best advice I can
give!


"Character is like
a tree, and reputation is like a shadow. The shadow is what we
think of it; the tree is the real thing."

Abraham Lincoln,
16th President of the United States

* * * *


Up-Sell


If you have created an offer via a sales page,
it is absolutely essential to create an up sell, a down sell or a
bucket offer!

Why?

Because it’s smart working! An internet marketer
should maximize income opportunities.

The reason for this is simple. If
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