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			For our family

		

	
		
			I started out to go to Cuba

			Soon I was in Miami Beach

			That’s not so very far from Cuba

			But oh what a rumba they teach

			—“The Miami Beach Rumba,” Irving Fields
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			Introduction

		

		
			One of the ways in which oral history works best is in preserving a world that soon may be no more. A sense of immediacy, of urgency, propels the preservation of stories that will disappear with the generation that has lived and experienced them.

			This much was realized in our first work in the genre, It Happened in the Catskills (Harcourt Brace, 1991). By capturing the memories of a hundred Borscht Belt participants and observers, we were able to produce an affectionate, poignant, and socially significant record of a fabulous world that has since ceased to exist.

			Now, as we move into our second quarter century of writing oral histories, It Happened in Miami, the Magic City continues in this vein. At the same time it comes up to a dynamic present, for the story of Miami can hardly be said to be over. Built on a confluence of events occurring over the course of the twentieth century and into the twenty-first, the City of Miami and Miami Beach—collectively Greater Miami—claim an internationally recognizable identity from having become a burgeoning neo-metropolis, a brilliant center of finance and culture, and host to Art Basel, the international extravaganza of modern art.

			Problems of depressed real estate values, racial tensions, drugs, and crime seem to belong to a forgotten past as new skyscrapers create ever-changing skylines. Properties on the order of the Mandarin Inn, the Four Seasons, the Viceroy Icon complex, and the Epic Hotel welcome high-end companies and leisure travelers while the world’s largest collection of cruise ships docks at the Port of Miami.

			All of this will, of necessity, be part of the story It Happened in Miami, the Magic City will tell. But at its heart will be recollections of a flamboyant past centering largely around three historic themes.

			First, the era when Miami Beach became a popular destination for New York Jews who, already half in love with the Latin beat they ingested along with the borscht in Catskill hotels, stamped their presence on what until recently had been a highly restricted millionaires’ enclave and not too long before that, a swampy island in the bay.

			Second, the massive influx of Cubans in the wake of Castro’s takeover of their island home who made of Miami a “Little Havana” and Spanish its preeminent language.

			Third, the revival of South Beach and its deteriorating and abandoned Art Deco hotels spurring the transformation of decaying blocks of “old folks’ homes” into a resort locale evocative of St. Tropez.

			How this came to be over the course of roughly three-quarters of a century is recalled, reimagined, and re-created in these pages through the reminiscences of nearly seventy individuals—some well known, others not so well known—their memories forming the content of this narrative, their accounts enhanced by stunning visuals, both vintage and contemporary, from Art Deco palaces to postwar mid-century modern (MiMo) fantasies to reimagined turn-of-this-century eclectic combinations—in short, the oft-imitated but still singular Miami style.

			Having gone through the process of learning what happened in Miami from the post–World War II period well into the second decade of the twenty-first century from those who have lived it, we are reminded of the architect Le Corbusier’s comment when he concluded his work on the United Nations complex. “New York is not a completed city,” he said. “It is a city in the process of becoming. Today it belongs to the world.”

			It seems Miami can make the same claim. From the beach to downtown, from Coral Gables to Coconut Grove, from the causeways to the keys, a multitude of impressions merges into a collective image while the rhythm and the beat of Irving Fields’s Miami Beach rumba go on.

		

	
  	
			Voices

		

		
			MICHAEL ALLER, aka Mr. Miami Beach and the Sultan of Smooze, is the tourism and convention coordinator for Miami Beach.

			JO ANN ARNOWITZ is executive director and chief curator of the Jewish Museum of Florida-FIU with more than thirty-five years of experience in the museum field.

			GEORGIANA AYERS is a community activist in the Miami area known to one and all as Spitfire.

			MARVIN REY BAUMEL is a longtime Miami resident. A Latin bandleader in the 1950s and 1960s, he has also been a successful conference speaker for nearly half a century.

			SETH H. BRAMSON, adjunct professor of history and historian in residence at Barry University, has earned the reputation as the country’s leading Greater Miami historian.

			HOWARD BRAYER, a docent for the Jewish Museum of Florida and volunteer tour guide, conducts a popular Jewish food walking tour.

			DEBORAH BRIGGS is vice president for marketing, philanthropy, and programs at The Betsy Hotel in South Beach. Since 2008, she has been executive director of the PG Family Foundation.

			SUE BRUSTMAN in 1985 created her public relations firm, which specializes in things culinary. Ahead of the curve, she saw the direction Miami Beach was heading and wound up representing some of the top restaurants and chefs as well as key figures such as Tony Goldman.

			ANN BROAD BUSSELL has lived in Miami since 1940. A former teacher in the Miami-Dade County system and at Barry University, she is the daughter of the late Shepard Broad, a leading developer and attorney and founder of the American Savings and Loan Association of Florida.

			DIANE WOOLFE CAMBER became director/chief curator of the Bass Museum of Art in 1980. For the next twenty-seven years she worked to propel the institution into its role as a major Miami cultural institution and was active in historic preservation work including the renovation of the Art Deco District.

			CHARLIE CINNAMON is the owner of a public relations firm in Miami that he founded in the 1950s. He specializes in the arts, music, theater, and special events.

			LISA COLE was the Fontainebleau Hotel’s director of public relations for more than a quarter century. She is now Hilton’s southeast director of communications in the United States.

			MARLO COURTNEY has been senior managing director of Tony Goldman Properties for more than thirty years. Formerly the chairman of the Miami Beach Planning Board, he works on the continued development of South Beach and Wynwood and serves as the chairman of the Ocean Drive Association.

			SILVIA KARMAN CUBINA, executive director and chief curator of the Bass Museum, was a director of The Moore Space in Miami from 2002 to 2008.

			SUSAN T. DANIS is the general director and CEO of the Florida Grand Opera, Doral Center. Her more than twenty-five years of arts administration include a dozen-year stint as executive director of the Sarasota Opera.

			ROBERTO DESSOMMES is a longtime manager of the News Café on Miami Beach’s Ocean Drive.

			CLARENCE DICKSON was the City of Miami’s first black police chief. When he retired in 1988, he was lauded for serving the department for twenty-eight years with grace and dignity.

			ERIC DOMEGE, together with his partner, Christian Roth, heads the famed designer sunglass collection headquartered in Miami.

			KIMBERLY FALCONER is the owner and tour director of Ocean Force Adventures in Miami Beach.

			ALICE ARSLANIAN FIFELSKI is theater manager at the Adrienne Arsht Center for the Performing Arts.

			ROBERSON de FRANC is originally from Haiti. He works as a valet and room attendant at the Viceroy Tower in Brickell.

			LILIA GARCIA is an arts educator and the director/art curator at Dynamo Art CocoWalk and at the Hunter/CGAF Galleries.

			IRA GILLER is a developer, architect, and past president of the Miami Beach Chamber of Commerce. One of his major projects involved the fusing of two historic buildings forming the Jewish Museum of Florida in Miami Beach.

			MARGARET GRIFFIS O’BRIEN is a longtime Miami Beach resident. Her mother came to the United States from Cuba.

			IRVING “RED” HELLER is retired assistant director for the Miami-Dade Police Department and a cofounder of the South Florida Shomrim Society. He was the first Jew to attain the rank of assistant director of the Miami-Dade Police Department.

			JUNE HENDERSON is executive and personal assistant to David Wallack, owner of Mango’s Tropical Café in South Beach and Orlando.

			MARTIN JEAN is an Art Deco tour guide with the Miami Design Preservation League. Originally from New Hampshire, he developed an avid interest in Miami Beach architecture when he moved to the area in 2009.

			JACK JOHNSON is a member of the City of Miami Beach Planning Board, chair emeritus of the MB Community Development Corporation, and executive board member of the Miami Design Preservation League.

			ROBERTO JUAREZ is an award-winning artist whose work has been exhibited in top-flight museums and galleries. His public work is on display in such places as the Miami International Airport and the Miami Children’s Courthouse.

			HELEN KAPLAN has lived in Miami Beach since she was a young child. She attended the University of Florida and worked as a bookseller at her son’s bookstore, Books & Books, when it first began.

			JOE KAPLAN is originally from Chicago and has lived in Miami Beach since 1953. He has been a labor lawyer for nearly fifty years representing unions all over Florida.

			MITCHELL KAPLAN is the owner of Books & Books and cofounder of the Miami Book Fair International. A two-term president of the American Booksellers Association (ABA), he remains actively involved with the organization. In 2011, the National Book Foundation presented him with the Literarian Award for Outstanding Service to the American Literary Community.

			FANNY KERBEL is the wife of Marcos Kerbel. A CPA, she is now a retired senior audit manager at MBAF, CPAs in Miami.

			MARCOS KERBEL is a CPA and CFP banker who spent twenty-two years heading the Miami branch of the Israel Discount Bank. He is a professor at Florida International University and Barry University and leader in Miami’s Cuban Jewish community.

			JOSEPH KRUTEL is a real estate broker and a film producer. His most recent project is the HBO show Ballers, alongside executive producers and creators Mark Wahlberg and Steve Levinson and starring Dwayne “The Rock” Johnson. The show was shot on location in Miami, and a lead character, Joe Krutel, is named after him.

			JIM LAWRENCE has spent many years working at the Coral Gables Museum and as a building manager at the Bass Museum in Miami Beach.

			JEFF LEHMAN is managing director of The Betsy-South Beach. In his 20+ years in Miami Beach, he led the restorations and was general manager of both The National Hotel and The Palms Hotel & Spa, and has served or been the chairperson for twelve years of the Miami Beach Visitor and Convention Authority. He also has held leadership positions in other civic areas.

			SUE LEVENBERG first arrived in Miami in 1948. She owned a famous juice bar named Lee’s and the restaurant Inside.

			NEIL LOOMIS is a businessman who lives in the Boston area. He has been a visitor to the Miami area through the decades.

			DIEGO LOWENSTEIN is CEO of Lionstone Development, which initiates, owns, and develops world-class hospitality and residential ventures in the United States and international markets. He is a third-generation leader of the fifty-year-old firm.

			FLOYD MAC McSWANE lays claim to being a longtime bellhop at the Fontainebleau Hotel where he has met and worked for a who’s who of personalities in his decades on the job.

			ALAN MANDEL is of Cuban origin and a longtime Miami resident.

			JUSTIN MOSS is director of Broward operations and outreach, Florida Grand Opera.

			GEORGE T. NEARY has been since 1998 associate vice president of cultural tourism for the Greater Miami Convention & Visitors Bureau. The former executive director of the Miami Design Preservation League, Neary had a major role in helping to preserve the Art Deco District.

			ALAN NIVEN came from Cuba to Miami in 1961.

			JOHN NIVEN is a well-known dermatologist. He came from Cuba to Miami and is the husband of Mary Niven.

			MARY NIVEN, the wife of John Niven, came to Miami from Cuba.

			FERDIE PACHECO was the personal physician and cornerman for Muhammad Ali and other boxing champions. Formerly a celebrated TV boxing analyst for several television networks, he is also a highly prolific author and painter.

			LUISITA PACHECO is the wife of Ferdie Pacheco and president of the Pacheco Gallery. She was a well-known flamenco dancer and ran a dancing school.

			JONATHAN PLUTZIK is the chairman and principal owner of The Betsy Hotel on Ocean Drive in South Beach. He is an art aficionado and philanthropist.

			ED PONDER is the director of guest services at The Betsy Hotel.

			DAVE ROGERS, a whirlwind personality, fixture, and a treasure on the Miami scene for decades, has excelled in the world of insurance and knows his way around a good story.

			BERNIE ROSEN was sports director at WTVJ in Miami for thirty-five years. He developed an exclusive relationship with Muhammad Ali, hired the nation’s first female sportscaster in 1967, and covered virtually every major Miami sports event in his time.

			HAROLD ROSEN, two-time mayor of Miami Beach, is an attorney and longtime observer of the political and civic scene.

			CHRISTIAN ROTH, together with his partner, Eric Domege, heads the famed designer sunglass collection headquartered in Miami.

			AL SCHLAZER has been senior sports manager at Disney Sport Attractions in the Orlando area. He has coached six national tennis championships and thirty academic all-Americans at Miami Dade College where he was a dean and athletic director.

			BASHA SCHLAZER is a graduate of Florida International University with a degree in parks and recreation. She worked for the City of Miami Department of Parks & Recreation for twenty-eight years and retired as its events coordinator.

			LANEY SHELDON was a dancer and dance instructor in Miami Beach at the Fontainebleau Hotel.

			PHILIP SMITH is an artist whose work is in the collections of the Whitney, Boston’s Museum of Fine Arts, and the Pérez Art Museum in Miami, among others. A former managing editor of GQ, he is the author of Walking Through Walls.

			MARC SOYKA is one of Miami’s best-known innovators and restaurateurs. His eateries include the News Café and Soyka Restaurant.

			RAMÓN TEBAR is the music director of the Florida Grand Opera. He is also artistic and music director for the Palm Beach Symphony and has conducted major orchestras in a range of venues.

			JOHN TURCHIN is a master builder who, together with his family, has developed many of South Florida’s most majestic real estate projects.

			DAVID WALLACK is the owner of Mango’s Tropical Café in South Beach, a world-famous landmark that attracts more than a million patrons annually. A sister operation of Mango’s opened in Orlando, Florida, in 2015.

			CLAIRE WARREN is a retired school administrator in the Miami-Dade system and a longtime active area resident.

			ROBERT ZUCKERMAN is a renowned Hollywood photographer who created advertising and publicity imagery for famous films and whose portrait portfolio includes many celebrities. In 2014, Zuckerman was appointed Dean’s Distinguished Fellow at FIU’s College of Architecture and the Arts.    
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			Prologue

		

		
			Come with me. I want to show you something.

			—Tony Goldman

			MARLO COURTNEY: Tony Goldman and I met at the Empire Roller Dome in Brooklyn, where we went roller-skating on Wednesday nights. It was very, very Brooklyn. I had been involved in the garment center around that time, and my friend Marc Soyka was into a specialty store on the Upper West Side when we decided we would find a way to open up our own personal roller disco in Manhattan. It was a lot of pounding the pavement, a lot of walking up and down to see what we could find. During this time I met Tony Goldman one night at the Empire Roller Dome, and from then on, Tony and I became best buddies. It became this great friendship.

			One night Tony said to me, “Come with me. I want to show you something.” He takes me for a ride down Greene Street in SoHo where garbage trucks were going in and out of this building and pointed out how garbage was being transferred from one truck to another. That was right in the middle of SoHo, where today you have all these very, very high-end luxury retailers. “I’m going to build the greatest nightclub you’ve ever seen right here,” he said.

			This was 1977, when Tony was just discovering SoHo. He was building the Greene Street Café while Marc and I were building the Metropolis Roller Disco. We would send him our guys; he would send us his guys. But before long, we realized Tony was becoming very successful with the Greene Street Café while the life of Metropolis was no more. So we closed that business, and Marc and I began working for Tony. We created a new entertainment room, a nightclub/comedy room. We called it Upstairs at Greene Street.

			Tony was very, very generous, one of the most generous people I’ve ever known: a true visionary. With Tony, it was never a handshake; it was always a hug and a kiss. We were best friends. Tony was single at this time. I was single; Marc Soyka was single. We traveled a lot together. There was a lot of carrying on. By the early eighties, SoHo was starting to emerge, and Tony was very entrenched in the neighborhood. He had developed a passion for the cast-iron architecture and historic preservation.

			By the middle of 1984, Tony was diversifying some of his interests. He invested in a property in Coconut Grove, but it didn’t really turn him on. Then, a local real estate broker who was very active in Miami and Miami Beach said, “I want to show you something.”

			He puts Tony in the car; they drive across the MacArthur Causeway, and he makes the left turn onto Ocean Drive. Tony says, “Stop the car.” He gets out of the car, walks over to a pay phone, and calls me. “Get on a plane, and get down here now,” he says.
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			Preservation of Art Deco

			An Overnight Twenty-Five-Year Success

		

		
			To me, historical meant at least one hundred years old.

			—Harold Rosen

			GEORGE NEARY: In America we live in a movie star culture. We’re always waiting for our comeback. Look at Brooklyn—who would have believed it?

			Europe is on a horizontal plane; it got to a place five hundred years ago, and it never changed. In the United States, you knock down a building, you put something else up, and it’s a new place.

			The transformation of Miami Beach started in the Art Deco District with the appearance of Barbara Capitman, a writer and interior designer from New York. She came down to Miami in 1974, saw the buildings that lined Ocean Drive, and couldn’t believe it—Art Deco buildings everywhere. It was Barbara who started the movement to restore them. Her efforts led to an astonishing change, a reinvention of the community.

			She formed the Miami Design Preservation League and the Art Deco Preservation League. She also had the Miami Beach Art Deco District listed with the Department of the Interior as a National Register Historic District in 1979, although it wasn’t until 1992 that it was finally declared a local historic district by the City of Miami Beach in order to preserve it from demolition. That’s how long it took.

			HAROLD ROSEN: In the 1960s, ’70s, into the ’80s, most of our Jewish people lived in the hotels along Ocean Drive, apparently sent down by their children. They had a room. They had hot plates in their rooms. They would sit on the front porches of the hotels looking out to the sea, rocking, waiting to die.

			DAVE ROGERS: You’d look at the porches of the Avalon Hotel, the Beacon, places I later insured, and you’d see these old ladies in rocking chairs. It cost them maybe $150 a month to live like they were on the French Riviera, only it was Miami Beach.

			CHARLIE CINNAMON: For the last eighteen years of her life, I had my mother come down to Miami Beach, so it all worked out in a kind of nice way. There were the old bubbies on the rocking chairs and the theaters that had Yiddish shows and vaudeville. At that time, I was handling a theater called the Cameo: “Yader voch a nier show” (“Each week a new show”). I could get my mother in for free with a good seat. It was a big deal.

			DIANE WOOLFE CAMBER: Barbara Capitman wanted to find a way to accommodate these elderly Jewish people who lived in the hotels, not have them pushed out by gentrification. They could live very cheaply in these places; the rooms were small, but it was comfortable enough for them. Barbara identified them as retired garment workers who were brought there by the garment workers’ union. She had come out of this socialist ethos.

			MICHAEL ALLER: Ocean Drive, once the most glamorous part of Miami Beach, had really deteriorated. A lot of people had moved north to Boca, Palm Beach, West Palm Beach, Delray. Those who stayed were mainly Jewish people on fixed incomes who’d go to the dances at the Tenth Street Auditorium.

			NEIL LOOMIS: My grandmother, Sarah Cohen, was one of them. She stayed at The Betsy Ross Hotel on Ocean Drive for about twenty years, ten months every year, from September to Memorial Day. I don’t know why she picked this place. It wasn’t anything like what it is now. It was more like a rooming house, very nondescript: a bedroom, a bathroom with a sink, a hot plate. But it was right on Ocean Drive, right across the street from the beach. How much better than that can you get?
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					The front desk of The Betsy Ross Hotel in the 1950s. Courtesy of The Betsy Hotel

				

			

			She had some fifty thousand things wrong with her and would never have lived to be ninety-four if she hadn’t been down there where she had a lot of friends. She was born in some part of Russia and wasn’t an educated woman. Her husband had been killed; she raised my mother and her sister and brother very well. She was an excellent seamstress, could sew like nobody’s business, could knit and crochet. Beyond that, I don’t know that much about her life on Ocean Drive except that she loved it.

			The time I’m remembering now is a day in the mid-eighties. I’ve been in Miami Beach since then with other people, but now, looking over my life, I am brought back to that time. I was with my wife and our two children; one was four or five, the other one or two. We were in Orlando, had gone to Disney World. This day was rainy and cold, so I thought we could shoot down the Florida Turnpike, go to Miami Beach and see if it’s warm down there, and while we were there, we could see my grandmother.

			We made it down in about two and a half hours and got a vacation rental on Meridian and Seventeenth Street, where we planned to stay for three days. And being there, in the neighborhood, I remembered the place. Walking down to the beach from Seventeenth Street, I said to myself, “Yeah, this is the area.” All the bubbies were still coming down from up north to this stretch—right here.

			We didn’t call my grandmother ahead of time or anything. We just showed up. I asked at the desk if Sarah Cohen was around. “She’s out on the beach,” we were told. So we went down to the beach. It wasn’t a particularly good beach day, but there she was, just kind of standing there.

			She had never seen my children before. She loved seeing them now. We walked along the promenade and took her out to dinner in the restaurant next door. I remember that we missed the early-bird special and people said to us, “What are you doing coming here now? You missed the early-bird discount.”

			I can’t begin to tell you how great that day was. She had been here for a long time, and something of her was in this building. Even now I can sense her presence, feel her love radiating up through the floor. And I will always remember the day I came here, unplanned and unexpected, to see my grandmother and let her see her great-grandchildren.
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					Courtesy of David Wallack

				

			

			DAVID WALLACK: My father pioneered renovation co-ops in the South Beach area. He bought various buildings, got that formula growing, and was selling a room for $5,000. Now it’s $80,000, but he did fine selling it at $5,000.

			The summer was largely for Cuban families. They loved the beach and would take an apartment on Ocean Drive for the season. But there were also the year-round people that my father rented to monthly, the weekly people, and the daily people. It was like a motel apartment.

			He had bought the Renaissance Hotel in the mid-seventies, and that was where I created my care facility, the Eastern Sun. I was very much into eastern philosophy then. At the same time, I was clerking for a law firm that represented hospitals, and while I was doing legal research, I came upon a law that was passed in 1976 that dealt with these small houses in residential areas where five or six elderly people were boarded. The state found that many of them were very substandard and passed a law that required the owners of what were called adult congregate living facilities to be licensed and to abide by certain standards for the care they were dispensing.

			I took a look at the law and said, “Number one: this is as minimal as it gets. And number two: you’re looking at it this way. Why not take it this way?”
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					The Eastern Sun van back in the day, doing its thing. Courtesy of David Wallack

				

			

			Our family had committed to converting two adjoining residential buildings at 900 Ocean Drive that they had owned since 1955 into an ACLF. It was the first commercially based personal care residence for elderly people, the first facility of its kind in the state of Florida. I had grown up there. I folded the towels. I knew all the customers. It was part of my world.

			From my position, I could see how the customer base in Miami Beach had fallen. Partly it was because the northeast Jewish clientele had died off, but even more so it was because the entertainment had left. Where Miami Beach hotels had been paying $10,000 a week to Frank Sinatra, Sammy Davis Jr., Dean Martin and Jerry Lewis, Las Vegas hotels were now paying them $50,000. The entertainment leaving, coupled with the age of the clientele base, turbocharged the dropping out and sinking of Miami Beach.

			It had become desolation row. The buildings were painted white like death, because white is the cheapest paint and lasts the longest. The further south you went on Ocean Drive, the seamier the part of town. Joe’s Stone Crab was thriving as ever, but it was an island unto itself, a destination. There were these little bars and the First Street jetty that people were fishing off of. Some surf shops had opened up along First and Ocean Drive when surfing hit with the Beach Boys in the sixties, but there was nothing else. The dog track had closed. The whole area was a wasteland.

			That left the old people who lived along and around Ocean Drive the victims. I would not let the people at my place go to their parked car alone. Police went in four-car convoys; none were on the streets. That’s how militant they were.

			When criminals and crazy people started coming into my ACLF, I got mace and a baseball bat. One night I caught a guy and hit him with the bat. He flew right over the rail on the second floor and never came back.

			But that led me to put up gates. They were meant to keep people out, but they also kept people in. I thought it looked like a jail. I called everyone together on the front patio where we had all our parties. “Listen,” I said, “this is your home; these are your gates. You can vote to tear them down.” They voted to keep the gates.

			GEORGE NEARY: Miami Beach had become a complete dump. No one would buy a building there, invest in a building, renovate a building, believe someone would stay in a building. And then Barbara Capitman invited a man named Tony Goldman to a conference she was hosting. It would be about rehab development, not knock down. Tony, who was from New York and a real estate man, fell in love with the idea. He would wind up buying a building a month for twenty-four months.
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					Courtesy of Ira Giller

				

			

			IRA GILLER: Barbara Capitman played a unique role in the Art Deco movement that was beginning to take shape. She brought together people like Tony Goldman with people in the arts community who understood what she was about. She was very demanding, able to see in buildings what the locals didn’t, and she was able to articulate it.

			Time and again, my father had said the people who came to Miami and made money were not the locals. They came from out of town and saw what the locals couldn’t see. It’s a cycle that repeats itself.

			The Art Deco movement started in 1979. The notion was that we had this beautiful architecture—let’s not tear it down; let’s revel in what we have. But it didn’t get real traction until the mid-eighties. It was difficult to get people to come to grips with the idea. They’d walk into a building, look around, and say, “This had its day; let’s replace it with a high-rise.”
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					Norman Giller with son Ira. The two would go on to work together. Courtesy of Ira Giller

				

			

			People in the business community were afraid that those who favored renovating Art Deco hotels would stifle business. The business model had been, “Tear down the small building; build a three-story building. Tear down a three-story building; build a ten-story building.” They didn’t understand how the small buildings could be economic engines. It was Tony Goldman who realized we could regenerate communities and market them in a way that would capture the charm of what had been and capitalize on it.

			My father used to say, “Buildings don’t live forever. They have their time, and then it’s time to move on.” But the magic of the Art Deco District is that instead of tearing down a hotel and building a three-, four-story building and making the money there, buyers began to figure out the economics. They put restaurants into the hotels, and suddenly they were making money because of the restaurants. And as they made more money, their rents went up.

			DAVE WALLACK: By the 1990s condos were in, but there was still an overall depression. When I first created the Eastern Sun, there was no law to regulate it, no zoning. No mortgages were being given by the banks at that time. I put my business plan together and brought it to Bart Goldberg of Jefferson National Bank. He looked at it and said, “I like this; I’m going to give you a mortgage.” That allowed me to renovate two adjoining buildings, Park C and Surf C, so they were part of the Eastern Sun. I put the elevator right in the middle to make it easier for people to walk to it all the way from the back.

			That was how my care facility began. It was my ashram, my home, my business. It opened in 1978 and closed in 1990. During this time, people were asking, “What’s he doing? He’s the only one making money here.” In retrospect, it seemed no matter what I would do, I would be successful because I’m an innovator.

			The Eastern Sun was flourishing with New Age holistic philosophy: a cleaner diet, stimulating activities, music, and massage. It involved my own family, as well as the families of the residents, in a celebration of life. It was the first in Florida to pioneer hospice and hurricane evacuation of the elderly.

			The Art Deco movement began when the Roney Plaza was knocked down and replaced with a box. That was like tearing the heart out of Miami Beach. The Roney had been the elite of Miami Beach architecture, the castle of Miami Beach. It turned my head.

			Just around that time Barbara Capitman found out about me and came to see me in my office. She was a matriarchal-type person, very emotional about Art Deco because she was an outsider. At City Hall, she was regarded as a threat. But I found her to be a great woman, a leader with conviction, intelligence, and wisdom. She would come into my office, and I’d have to give her a box of tissues—she was so emotional.

			DIANE WOOLFE CAMBER: I worked closely with Barbara Capitman during the preservation era. She recruited people—I was one among them—who quickly got involved in the Art Deco movement.

			Barbara had a scratchy voice and wasn’t an effective speaker. I became a spokesperson for her, in part, because of that. But she was an effective writer and galvanizer in her own right. She brought together a ragtag bunch: gays who were in the design world, architects and interior designers, people whom she needed for the history and connections with the past—I fit into that last role. Also with my background in architectural history, I was able to write about it in a meaningful way.
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			JACK JOHNSON: In 1969, my partner and I moved to Wilton Manors, a suburb of Fort Lauderdale where we were to live for fifteen months. Today it’s one of the gayest communities in America, but in 1969 it was not booming. One day, we went down to Miami Beach. We drove along Ocean Drive where all these elderly people were sitting in rockers on the front porch of hotels. We weren’t interested in the hotels, however; we were interested in the beach.

			Years later when I was working for the United States Department of Housing and Urban Development in New York City, I was offered a promotion that required relocation to Miami. By now, I knew a little bit about Art Deco architecture, and working for HUD, I had developed a great interest in housing. I took up residence in a building on Tenth Street and Jefferson. The two blocks were in bad shape, but there were no old folks on rocking chairs any longer. At the same time, there were some beautiful Art Deco buildings at the bottom of Ocean Drive.

			Richard Hoberman and I had been friends in the New York HUD office. Now, we met again in Miami Beach where he was executive director of the Miami Design Preservation League working with Barbara Capitman. Through Richard and Barbara, I got involved in the MDPL. I became a board member and a tour guide—a job I hold to this day.

			I learned that most of the Art Deco buildings were built between 1935 and 1941. They were influenced by Art Moderne and were called Modern until the 1960s when the term Art Deco was applied. There are still some stunning Art Deco buildings left at the bottom of Ocean Drive such as the Century and the Balfour, my favorite being the Crescent, which is unusual because it’s asymmetrical. There’s also the Essex House on Tenth and Washington, a nautical Art Deco building, only two stories high, with an extraordinary lounge. About half a dozen architects were the principal figures of the Art Deco movement; their hotels could be found all over the Miami Beach area. But it was on Ocean Drive that they stood in a row in a splendid oceanfront setting.

			After I retired from HUD, I joined the Miami Beach Community Development Corporation, also founded by Barbara. The organization worked with developers to buy and restore old buildings on Lincoln Road, Washington Avenue, and Ocean Drive. Tony Goldman was very instrumental here. He developed the Park Central Hotel, the building on Eighth Street and Ocean Drive, which also houses the News Café, The Hotel (originally the Tiffany) on Collins Avenue and Eighth Street, and a relatively new development across the street that was sympathetic to the existing architecture, with retail on the ground floor and offices above.

			Later on, Tony would be involved in the revival of Wynwood, a neighborhood south of the Design District in the City of Miami that has lots of galleries and street art.

			MARLO COURTNEY: Tony had this great devotion to architecture, to making sure the story was told over and over, to its becoming a worldwide story. He could articulate and get people to become part of a movement knowing that there were people in Miami Beach who wanted to knock down all this stuff and build canals.

			DIANE WOOLFE CAMBER: There were some Miami Beach commissioners and people in the Chamber of Commerce who were dead against what Barbara and her

			
			
			
				
					[image: ]
				

			

			
				
					
				

			

			
			
			
				
					[image: ]
				

			

			
				
					
				

			

			
			
			
			
			
			
			
			
			
			
			
		

	OEBPS/image/FOP_001.jpg





cover.jpeg





OEBPS/image/FO1_004.jpg





OEBPS/image/FOV_004.jpg





OEBPS/image/FO1_001.jpg





OEBPS/image/FOV_009.jpg





OEBPS/image/Infinity_symbol.jpg





OEBPS/image/FOV_008.jpg





OEBPS/image/FO1_002.jpg





OEBPS/image/FO5_002.jpg





OEBPS/image/FOV_003.jpg





OEBPS/image/FO1_003.jpg





